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wholesale value of 1993 wine shipments fell 9%, to $6.4 
billion, from $7 billion a year earlier. The retail dollar 
amount declined 5%, year to year, to $11.6 billion. 

DISTILLED SPIRITS 

Another tough year for liquor producers 
Consumption of distilled spirits in 1993 dropped 2% 

annually, to 344.3 million gallons, the lowcst volume level 
for the category in 26 years. Per capita consumption also 
fell in 1993, to 1.3 gallons from 1.4 gallons one year earlier. 
The weakness in recent years may largely reflect lingering 
aftershocks of 1991's federal excise tax increase, as well a s  
the continuing barrage of tax hikes heaped on spirits a t  the 
state level. Another factor behind the recent category 
weakness is the condition of the California economy, which 
remains mired in recession. Virtually all spirits companies 
count the Golden State a s  their largest sales market. Thus, 
the condition of the region's economy has a strong bearing 
on the entire category's results. Finally, the evolution of 
consumer tastes toward alternative-and decidedly non- 
alcoholic-beverage selections has hurt category profits. 
While thetax effectsandCalifornia'seconomic malaisewill 
eventually subside, a shift in consumer preference back 
toward distilled spirits seems unlikely. This doesn't bode 
well for future demand growth. 

Within the distilled spiritscategory, part ofthe industry's 
continuing volume problems tie directly to  the waning 
popularity ofbrown goods. The brown goods market, which 
includes bourbon, Canadian whiskey, blended whiskey, 
and scotch, continues to suffer from the category's rela- 
tively high prices uis-a-uis white goods, which include gin, 
vodka, rum, and tequila. 

One of the few bright spots within the distilled spirits 
marketin 1993 was the5%annual increasein tequilasales, 
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which benefited from the ongoing popularity of the 
margarita. Also u p f o r  the second year in a row-were 
cordials and liqueurs. In  1993, this segment expanded 
1.8%, year to year, benefiting from consumers' growing 
preference for more flavorful spirits. W 
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